
Marketing Strategies For Writers 
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Workshop Agenda
• Successful Book Signings 

• Where to have book signings 

• Marketing in TV, radio, newspapers, etc. 

• Whom to talk with and how 

• Public Relations and Media Management 

• Questions and Discussions









Book Signings? What do they say?
• “Talk to Corporate. Be nice to the GM and AGM. 

We’d love to have more book signings here.”                           
•               —  Andrew, Books-A-Million 

• “The main thing is to know your readers. You cannot 
go to an area [in the store] where there’s kids and 
talk about WWll. You also have to do a lot of the 
advertising. Social media is everywhere; if you use 
your platform, they will come. Interaction with 
customers—as soon as you walk into the store, there 
you are. Like Costco, you walk in, and there are the 
free samples.  

• — Jose, Barnes and Noble



What else do they say?
• “One of the most important things I’ve seen [to sell 

books] so far is having an online presence in 
Facebook, Instagram, Bluesky, X, and just keeping 
people up to date on what you’re working on, what 
you’re doing, and where you’re going to be. 
Keeping your name out there with Book Tok, or 
tweets will make sure you always have customers to 
buy your products and be aware of whats going on.  

• Freida McFadden, Colleen Hoover, Rebecca Harvis, 
Darcy Cooks, are big into social media to HELP sell 
their products. Build your own name for yourself.” 

•       
•  Andrew, Books-A-Million



• Interact with the customers; make eye contact. 
Greet some of them when they come in. If you’re 
a children’s writer, gravitate toward the families. 
Be engaging! Don’t be too pushy; it turns people 
off.     

• If you have someone walk up to you and he 
say’s he’s a fisherman, what can you tell him its 
like to fish around in these waters? Tell him what 
your book is about. What are you giving them 
that they haven’t already read?          

• — Dawn, Barnes and Noble

…And…







                      EXERCISE 

List your obstacles and challenges, so 
you can address them - and develop 
an action plan.



• Who is Your Target Audience / How Much Exposure? 
o Family, local or limited readership 
o Targeted readership, but widespread 
o As much exposure as possible  

• How Much Money Do You Want/Need to Make? 
o Money doesn’t matter – it’s all about getting my story out 
o Break even 
o Extra spending money 
o Pay the bills 
o Get rich 

• How Much Recognition  
Do You Want 
o Recognized subject matter expert – Educator 
o Best sellers list 
o Book awards 
o Pulitzer Prize 
o Paid speaker

What Are Your Goals?



   The “Pitch”

Purpose: 

• Tell me about your book in one minute or less.  
• Sell me on why I should buy your book. 

Who you will be pitching to: 
• Radio 
• Television 
• News 
• Speaking Engagements



Define a Problem
• Identify a problem that’s worth solving or worth bring 

their audiences’ attention 
o Describe it in one or two sentences. 

• Describe your solution 
o Focus on one problem and  

one solution. Try not to solve  
multiple problems. 

• What is the key benefit  
to your solution?



Examples of a Good Hook
• Fear: Are you afraid of ____? 
•  Why you don’t need to be afraid anymore.  
• This expert shows____. 
• Lists: 10 ideas to _____.   
• 10 foods you can eat whenever you want. 
• Secrets revealed: Five things you didn’t know about 

_____. 
• Disaster:  Hurricane disaster stories – What we can 

learn from their mistakes. 
• How to:  How to do ____ faster (or better, etc.) 
• Your ideas?



Make Your Pitch Topical
• Give producers a reason to have you on their show.  
• Pay attention to the news and tie your story into the latest 

hot topics.  
• What is the current emotional pulse of the people? 
• What is everyone up in arms about? 
• How to Relieve ____ 
• The Craziest ____ 
• Are you paying too  

much for your ___? 
• The ___ from Hell. 
• Time saving strategies for ___. 
• The best and the worst ___ in America. 
• Ten things you don’t know about ___.



Create a “Pitch Script”
Write a pitch script before you start making calls 
• Introduce yourself 
• Quickly state your credentials 
• Launch into your show pitch idea 
• PRACTICE, PRACTICE – Tweak and Change 

o Practice out loud 
o Call and leave it on your voicemail 
o Practice it to friends and family 
o It should flow naturally 

• Start with smaller radio shows first, and perfect it before 
moving on to larger stations 

• DO NOT pitch your book! You are pitching a SHOW IDEA!  If 
you pitch your book they will refer you to their advertising 
department.



“The one thing I've always managed to do, whether 
at home or on the road, is to write new songs. I 
know that some people, when they get to a certain 
age, like to go to a diary to recall day-to-day 
events from the past, but I have no such notebooks.  

What I do have are my songs,  
hundreds of them, which I've learned  
serve much the same purpose. And  
these songs span my entire life.” 

- Sir Paul McCartney 
#1 Worldwide Bestseller  
$100. Per copy 



           BUT… 
• You don’t know where to start 
• Out of your comfort zone 
• You are not famous yet 
• Lack of contacts/connections 

in the industry 
• Lack of comprehensive media 

plan – getting the word out



One-Pager
• WIKIPEDIA Page 
• The Hook 
• The Pitch 
• Show/Story Ideas 
• Good photo of YOU 
• Book Reviews 
• Photo of the Book 
• Accolades 
• Media Experience 
• Contact Information 
• Quality Paper 
• Quality Print



But I need help…

- NETFLIX
- CHAT GPT

- GROK 3

Or any AI of your choice.
AI???



Where Else?
• VFWs 
• Chamber of Commerce 
• TED Talks 
• “Ask an Author” newspaper column 
• Local cable shows 
• Host a special event, tie it in 
• Assisted living and PUDs (Sandoval…) 
• General George Patton’s house 
• Banks 
• Howard Stern, Joe Rogan… 
• Where can you tie in???





  Kathy Tuccaro
From unknown to known!



Press Kit
• Create an email address. 

CharleyLovesDogs@gmail.com 
• What you want to tell their audience (your show 

idea).  
• Who are you? Credentials and a bio.  
• How their audience will benefit. 
• How to contact you - email, phone, messenger… 
• What you are promoting. They don’t care as long as 

it doesn’t conflict with their agenda. 

mailto:CharleyLovesDogs@gmail.com


Have Your Answers to Their 
Questions Ready

• What inspired you to write this book? 
• How long did it take? 
• What is your expertise in this area? 
• How will reading your book impact or change my 

life? 
• How much does it cost? 
• Add more specific questions  

that people may ask about  
your book and have your  
answers ready.



What About Fiction?
Fiction books have different pitch elements 
• Your book’s name and category 
• The main character’s ambition 
• The conflict he or she  

encounters 
• The real significance  

of the story



Who to call or email
• The Producers. Call after the show time or much 

earlier. 

• Phone calls are best between 10-11:30. 

• The Host 

• Program Director



Local TV Media



Few more things

• Thank you and acknowledgment 
• Ten sample questions. 
• Testimonials (shhhh, from anyone!) 
• Logos and names of media 
• Past experience on TV, radio, media.  
• Your wiki page 
• Your media page



Radio
• Music or news/talk. That’s it! 

• Stuck in their cars 

• More air time on talk shows than music. Good or better? 

• Know their listeners demographics. Country or rock. 
Sports or religious. Serious or relaxing (drive) 

• Morning talk, 5-9am. Or 6-10am. BEST. more listeners 

• "Public Affairs" Sunday mornings BLAH





https://www.findradioguests.com

https://www.radioguestlist.com

NOTE: I have not used the above services. I 
used Alex Carroll from Steve Harrison's 

National Publicity Summit. 

https://www.findradioguests.com
https://www.radioguestlist.com














Additional Help for Authors
https://libraryc.org/leelibrary/upcoming

Sitting right next to you!



 Top 10 Literary BOOK AWARDS 

1 – The Booker Prize      6 – British Book Awards 

2 – Pulitzer Prize                7 – National Book Critics Circle 
Award 

3 – The Edgar Awards         8 – PEN/Bellwether Prize 

4 - Costa Book Awards–       9 - Women's Prize for Fiction  

5 – National Book Awards   10 – Nobel Prize for Literature 




